
Zonta District 1  

Let’s get 
Visible!

“Best Kept Secret”… 
No Longer!

ZontaDistrict1.org / Resource Center 

/PR & Communication 



Goal: Share the Power of Zonta!   Get People Talking!
Greater Visibility Starts with Planning

Planning – 4 Steps

Social Media

Mass Media

Club Publications



Identify 

communication 

opportunities, with 

special attention to 

creating a big splash 

in November and 

March.

Assemble a  

Communication 

Team –

members & 

local students 

who want to 

have some fun.

Follow News & Events on 

Zonta.org and Zonta Connect; 

and postings on ZI  Social media 

to identify info and photos to 

use in publicity. 

Map out 

frequency, mix of 

topics, and 

sharing of 

responsibility for 

publishing.



Zonta Connect Mobile App

Download at Apple App Store or Google Play Store for free – sign in 

with your Zonta International username and password.

Be “In the Know” on the go! 

A news feed with the latest updates

Discussion forums tailored to your Zonta role and special interests

Easy access to essential member resources

A member directory with instant private and group chats

Calendar of Zonta events.



Zonta District 1  

Social Media
ZI & Allies on Social Media – ready to follow and share

How Facebook Works (most popular with target audience)

Tips for Being Social



ZI & Allies on Social Media
FACEBOOK PAGES

Zonta International

Zonta Says NO 

Young Women in Public Affairs Award

Zonta International Z Club

Zonta International Golden Z Club

Jane M Klausman Scholarship

UNWomen, UNWomenWatch

UNFPA, UNICEF USA

NGO CSW NY

OTHER ZONTA ACCOUNTS

Instagram @zontaintl

Meant for smart devices (an app to 
download)

https://www.instagram.com/zontaintl/

Twitter @Zontaintl (desktop or mobile)
https://twitter.com/ZontaIntl

YouTube
https://www.youtube.com/user/ZontaInt
ernational



#Hashtags to use/follow

@Zonta_International

#ZontaEmpowers

#Zonta

#Zonta2018

#ZontaEmpowers

#ZontaLeadership

#ZontaCSW

#ZontaERA

#Women

#EmpowerWomen

#zontasaysno

#domesticviolence

#domesticabuse

#ViolenceAgainstWomen

#16days

#humantrafficking

#trafficking

#humanrights

Z club

#Zclub

#GoldenZclub

#StudentsInAction

• #EqualRights

• #WomensRights

• #HeForShe

• #Planet50/50

• #CEDAW

• #SheisEqual

• #CSW63 (in 2019)

• #SDG5

• #SDGs

• #EndFistula

• #EndChildMarriage

• #girlsnotbrides

• #letuslearn

• #childbrides

• #equalpay

• #PayGap

• #WomeninSTEM

• #DigitalGap

Zonta UN Women VAW ZI Service - topics



Zonta’s Social Media is GREAT
FACEBOOK ZI: FACEBOOK ZONTA SAYS NO!



Zonta’s Social Media is GREAT

INSTAGRAM: TWITTER



How Facebook Pages Really Work

Viral

<6%

Up to 

30%
Comment

Visibility

To followers

With Likes + 

Comments

With shares

Found by Like-

Minded
With hashtags

Club 

Post

If a person likes + comments on a page’s posts – you will see more of them

Engagement



Tips for Being Social
Focus on building relationships, inspiring action, informing, and advocating for 
women and girls.  

1. Writing – authentic, good punctuation, on-brand with Zonta mission

2. Visuals – use pictures or videos, action-oriented, thought-provoking

3. Posting - weekly, but schedule page posts for efficiency 

4. CTA’s – use Call to Action to engage reader and connect

5. #Hashtags - use to amplify messages/topics, and encourage sharing

6. Sharing – just review content and links to stay within Zonta guidelines

7. Responding – like/love/comment, keep the conversation going



Call to Action
Invite Followers to Do Something to Empower Women!

Support
Attend

Email
Apply

Donate

Join       



Schedule Page Posts for Efficiency

You can schedule posts for Facebook in ADVANCE

Facebook Scheduler - Works only for PAGES.   

Choose the little arrow next to publish, choose 
schedule, and set a time and day to post. 

You can post from Instagram to Facebook

Create a club instagram, and link to the club Facebook 
page.  Link the accounts from instagram.

Professional tools like Hootsuite, Buffer, MavSocial
have free options that can streamline things, if you 
want to go “pro” 

Choose drop down,

Schedule day and time 

for post



Zonta District 1  

Mass Media
Build Relationships with Local and Area Media Contacts –
including newspapers, online papers, radio and television.

Create a News Release Template for Your Club 

When a Reporter Calls, Never Say “No Comment” 



Local and Area Media Contacts

BUILD YOUR LIST 

Search for media submission 
instructions online and note the 
contact information

Notice who is covering issues 
relevant to Zonta – add to list.

Build relationships so that you are 
the ‘go to’ person when a 
particular issue arises

ZONTA MEDIA KIT:



News Release Template 

IMPORTANT TIPS

Include contact info for club spokesperson at 
the top

Lead with your best information; tell a story

Keep to one page; include compelling facts, 
numbers and quote(s) when possible

Have high resolution pictures available

Use the active tense, i.e. Jane Doe said…

Proofread carefully

Include a paragraph about the club in the 
footer of the news release



When a Reporter Calls…
If it is in response to a News Release 
you sent out:

Thank the reporter for calling.  

Ask about the focus of the story and 
the reporter’s deadline.

If you need some time to prepare, 
ask if you can call back before the 
deadline 

Key:
1. Have something to say
2. Believe in it
3. Say it simply
4. Shut up

If the call is out of the blue:

Thank the reporter for calling and ask some 
questions about the purpose and format of 
the interview, the focus and the logistics.

If you determine you are the right person to 
be responding:

Figure out what you want to say and write it 
out - 30 words or less.  Come up with 
specific facts to support this message and a 
story to back them up. 

Avoid lengthy words and jargon

When you have said what you want to say, 
stop talking



Zonta District 1  

Club Publications
Have a Club brochure and business card available to handout at Table 
events.

Email Newsletters to members and supporters to keep them engaged.

Ensure your Website (stand alone or part of District 1 site) is kept 
current with details on events/activities, membership, announcements, 
pictures, etc.



Club Brochure and Business Card 

If you don’t have an 8.5 x 11” tri-fold brochure, now is the 
time to create one.  There are several examples at 
membership.zontadistrict1.org and help is available to 
customize one for your club.  Perfect for Tabling events.

A generic business card can be designed and 
printed at a local print shop. 500 of the example 
here were done for $26.00. 
All members could have them in their wallet 
should someone ask, “What is Zonta?”



Club Newsletter 
The goal of a Club Newsletter is to regularly engage members 
and supporters with news, updates, and calls-to-action. When 
done well, emailed newsletters can increase traffic to and 
regular engagement with your projects, events; garner more 
support; and publicize your cause

Help is available to create a Canva Mini Newsletter, a 
Template 8.5x11” document, or ConstantContact version. You 
will get a PDF of your newsletter to distribute by email to 
members, guests, supporters and like-minded organizations.

We also strongly encourage sending the quarterly District 
newsletter out when published.



Club Website
Whether you have a stand-alone website or are 

part of the Zonta District 1 site, this is your 

billboard in the sky. Here you include pages or 

posts with details about events/activities, 

membership, announcements, pictures, etc.

If using the District site, send info and pictures by 

email to webmaster@zontadistrict1.org and 

include your club name in subject line



Goal: Share the Power of Zonta!   
Get People Talking!
Greater Visibility Starts with Planning

Once you have started this 

4-step process, book an 

appointment with 

Mary Knight, 

info@zontadistrict1.org

for a training session to 

put your plan in action.


